(RED)EFINE HOW YOU INVEST

Santander Prosperity

The investment you want for you.
The future you want for everybody.
Today's society faces challenges such as population ageing, expanding urbanization,
and supplying food and drinking water to a growing world population.

By 2050, 1 in 4
people in Europe or
North America will be
over 65.

By 2050, the urban
population will have doubled
and close to 7 out of 10
people will be living in cities

United Nations

World Bank

These challenges represent investment opportunities through companies around the
world that are building the society of the future.
Santander Prosperity is a global, multi-sector equity fund with a focus on longterm growth and profitability themes that contribute to improving our
well-being as a society.
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Discover Santander Prosperity
Focusing on profitable
innovative companies that
provide solutions to present
and future challenges, attract
capital and generate value,
providing excellent
opportunities for investors.

With a clear social
objective. Because, in
addition to generating
wealth, these companies
improve our society by
obtaining at least 30%* of
their revenues from
activities related to the UN
Sustainable Development
Goals (SDGs).

Reflecting our commitment
to help people prosper. By
working with (RED), an
organization whose
objective is to combat the
great pandemics of our time,
Santander will donate
part of the fund management
fee to improving health
worldwide.

* For a company to be eligible, at least 30% of its revenues must be obtained from SDG-related activities although the fund may also invest in other companies that, in the opinion of
the investment manager, make a meaningful and distinctive contribution to addressing society's main challenges.
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Fund investment megatrends
Santander Prosperity invests in companies whose activities are grouped around three basic themes:

Health & Well-Being

Food & Nutrition

Education & Financial
inclusion

An increasingly long-lived population, technological
progress and the need to provide quality medicine at
reasonable costs are some of the reasons behind the
revolution in the healthcare sector and the rise of
companies dedicated to ensuring health and wellbeing.

Population growth and climate change are affecting
both the demand for food and our capacity to produce
it. The food industry as a whole needs to be
transformed to meet growing production needs
sustainably.

A growing middle class and accelerating technology
during the pandemic have catalyzed an industry that
is not only growing, but evolving. This is also one of
the topics most directly related to the SDGs, as it has
a greater social focus.

These companies' activities have an impact on the UN's Sustainable Development Goals (SDGs):
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Telemedicine
Treating serious diseases
Healthcare facilities
New surgical technologies
Biopharmaceutical research
DNA sequencing
Immunotherapy / mRNA vaccines

WELL-BEING

HEALTH

Health & Well-Being
• Access to affordable housing
• Universal healthcare
• Connectivity
• Urban transport
• Social infrastructure

9.9%

estimated annual growth of the
well-being economy through 2025
Global Wellness Institute

12.7 billion
COVID vaccines worldwide

Bloomberg

(*October 2022)
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• Agriculture equipment and
technology
• Sustainable agriculture
• Food recycling
• Animal health

FOOD

AGRICULTURE AND
SUSTAINABLE INNOVATION

Food & Nutrition
•
•
•
•

Food safety
Fight against obesity
Child malnutrition
Fight against shortages

70%

Estimated growth in
demand for food
through 2050
Oliver Wyman.

$1 trillion
Investment needed until 2050
to manage irrigation water in
developing countries
Oliver Wyman
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• Universal primary education
• Technology content and tools
(software, content, internet)
• Student dorms and cafeterias

29%
FINANCIAL
INCLUSION

EDUCATION

Education & Financial
inclusion
• Microloans
• Funding for SMEs
• Banking services

Coursera, the online learning
platform, enrolled 20 million new
students in 2021, reaching a total
of 92 million students (+29% yoy)
Coursera

3 trillion

Electronic payments worldwide
will triple by 2030 to over 3
trillion transactions
PWC. Payments 2025 & beyond
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We have joined forces with (RED) to
achieve a better future
Founded by Bono & Bobby Shriver in 2006 to fight AIDS, (RED) partners with the
world’s most iconic brands and people to create products and experiences that raise
money, heat and urgency for global health crises.
To date, (RED) has generated over $700 million for the Global Fund, helping more
than 245 million people. (RED) funding supports life-saving programs that empower
health workers and provide testing, treatment and care.

True to our commitment to
helping people prosper
Because, true to our commitment to helping people, business and society
prosper, Santander will contribute to the Global Fund an amount
equivalent to 15% of the fund's management fee, which will be used on
the ground to provide life-saving health services to the most vulnerable
communities in Latin America.
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Important information
This document has been prepared by Santander Asset Management Luxembourg S.A. (hereinafter “SAM”).
This document contains economic forecasts and information gathered from several sources. The information contained in this document may have also been gathered from third parties. All these sources are believed to be reliable, although the accuracy,
completeness or update of this information is not guaranteed, either implicitly or explicitly, and is subject to change without notice. Any opinions included in this document may not be considered as irrefutable and could differ or be, in any way, inconsistent or
contrary to opinions expressed, either verbally or in writing, advices, or investment decisions taken by other areas of SAM.
This is a marketing communication. Please refer to the prospectus of the UCITS fund and to the KIID before making any final investment decisions.
This document is not intended to be and should not be construed in relation to a specific investment objective. This document is published solely for informational purposes. This document does not constitute an investment advice, an offer or solicitation to
purchase or sell investment funds or other financial products mentioned herein (the “Products”) and should not be relied upon as the sole basis for evaluating or assessing the Products. Likewise, the distribution of this document to a client, or to a third party,
should not be regarded as a provision or an offer of investment advisory services. Before taking an investment decision, the prospectus and the key investor information document (KIID) should be consulted on www.santanderassetmanagement.lu or via
authorised intermediaries in your country of residence.
SAM makes no warranty in connection with any markets, forecasts or opinions, or with the Products mentioned in this document, including with regard to their current or future performance. Past performance is not necessarily a guide to future performance.
The Products described in this document may not be eligible for sale or distribution in certain jurisdictions or to certain categories or types of investors. In particular, the Products may not be directly or indirectly offered or sold in the United States of America or
to or for the benefit of a United States Person.
Investment in the Products may be subject to investment risks: market risk, credit risk, issuer and counterparty risk, liquidity risk, foreign currency risk and, where applicable, risks pertaining to emerging markets. Additionally, if the Products hold their
investments in hedge funds, assets, real estate funds, commodities and private equity, it should be noted that these can be subject to valuation and operational risks inherent in these type of assets and markets as well as the risk of fraud or risk derived from
investing in unregulated or unsupervised markets or unlisted assets.
Investors can obtain a summary of investor rights on www.santanderassetmanagement.lu
At any time, SAM (or employees thereof) may have positions aligned or contrary to what it is stated herein for the Products, or deal as principal or agent in the relevant Products or provide advisory or other services to the issuer of relevant Products or to a
company connected with an issuer thereof. None of SAM, its associates and their and their associates’ respective members, directors, officers, employees, agents or advisers or any other person makes any representation, warranty or undertaking express or
implied, as to the accuracy of completeness of the contents of this document. In particular, but without prejudice to the generality of the foregoing, no representation or warranty is given as to the achievement or reasonableness of, and no reliance should be
placed on, any assumptions, targets, forecasts, projections, estimates or prospects with regard to the anticipated future performance of the Products. No responsibility or liability is accepted by any such person for the occurring or completeness of the contents
of this document or for any errors, misstatements or omissions herein. The exclusions set out in this paragraph do not extend to an exclusion of liability for, or remedy in respect of, fraudulent misrepresentation.
This document may not be reproduced in whole or in part, or further distributed, published or referred to in any manner whatsoever to any person, nor may the information or opinions contained therein be referred to without, in each case, the prior written
consent of SAM.

